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EAG in Cincinnati

August 7-8, 2025
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Introduction
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EAG was selected as a 2025 participant in the Ohio CDC Association’s
Peer-to-Peer program, which facilitates mentorship between
community development nonprofits statewide.

The focus of EAG's participation was to learn about approaches to
public art programming, with specific interest in models that support
artist employment opportunities and community-based mural
projects.

On August 7-8, 2025, EAG staff visited Cincinnati through the Peer-to-
Peer program. This initiative was made possible with support from the
Ohio CDC Association and Huntington National Bank, whose
contributions enabled the site visit and knowledge exchange.

This overview has been prepared to summarize the main takeaways
from the visit and to provide Mahoning Valley partners and
stakeholders with insight into the work being done in Cincinnati that
may inform future local projects.
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i Stop 1:
M seven Hills Neighborhood Houses

NEIGHBORHOOD
HOUSES

e 901 Findlay St., Cincinnati
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The site visit began at Seven
Hills Neighborhood Houses
(SHNH), located at 901 Findlay
Street in Cincinnati’'s West End.
Since 1961, the organization has
served as both a social services
hub and a community
gathering place for one of the
city’s most socio-economically
challenged neighborhoods.

Housed in an 18,000-square-
foot facility, the Neighborhood
House provides a safe haven
and second home for an
estimated 2,500-3,000 at-risk
children, teens, families, seniors,
and disadvantaged residents

each year.
( )
Facility features:

e Boxingring s _
e Skating rink = MOVIN 'ﬂlll ﬁﬂ
e Gymasium Is SMAMEH
e Activity room AND
* Classrooms Pussmlf g w&&&
e Kitchen —- - - pae
e Community garden :

\_ ) Mural on a wall of the SHNH building by ArtWorks

7hillsnh.com/about
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oo Seven Hills Neighborhood Houses

NEIGHBORHOOD
HOUSES

e 901 Findlay St., Cincinnati

The organization focuses its work in
three primary areas:
1.Housing: Advocating for and
supporting one of the city’'s most
vulnerable populations,
particularly as new development
pressures increase risks of
displacement, gentrification, and
rising housing costs.
2.Economic Development:

Encouraging entrepreneurship by

filling vacant storefronts,
preserving historic commercial

spaces, and fostering new business

development to strengthen the
neighborhood’s economic base.
3.Community Building: Partnering
with residents to achieve
community-led goals, including
creating sustainable events that
bring neighbors together and
reinforce social connections.

Through these focus areas, the
Neighborhood House continues to
provide stability, opportunity, and a
sense of belonging for thousands of
West End residents each year.

-l

Row houses redeveloped to create affordable
housing while preserving neighborhood character

Hearing about SHNH projects, such as the
restoration of the First German Reformed Church

~
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Connections:
¢ Alexis Kidd, Executive Director
o Ashley Gibbs, Real Estate Manager
e Penny Blevins, Community
Engagement Coordinator
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Stop 2:

ArtWerks Artworks

2429 Gilbert Ave, Cincinnati

The next stop was ArtWorks, an award- ArtWorks lobby
winning Greater Cincinnati nonprofit
recognized for its large-scale mural
program and other community-based
public art projects.

The organization provides career
opportunities for artists of all ages and
collaborates with community groups,
businesses, governments, and residents
to create works that strengthen
Cincinnati's reputation as a leading arts
destination.

Based in Walnut Hills, ArtWorks also
demonstrates how art can transform
both public spaces and the
environments where it is created, as
seen during a walkthrough of their
offices.

$5 art vending machine

( N
‘ ‘ Office features:
Over the past 29 years, this * Art e.verywhere
possible (e.g.

collaborative approach has
created a citywide gallery with
more than 14,000 public and

restrooms, elevators,
rafters, donor
recognition wall)

e Different floors for
different uses
(studios, offices,

’ ’ gallery)
\__ J

artworkscincinnati.org/about-us

private art projects, including
more than 300 permanent
outdoor murals.




Stop 2:

ArtWerks Artworks

2429 Gilbert Ave, Cincinnati

ArtWorks has invested $12 million to

establish its new permanent ( )
headquarters and creative campus at Office features:
2429 Gilbert Avenue in Walnut Hills. * Art everywhere
The historic former paint company possible (e.g.
building has been renovated to restrooms, elevators,
include art studios named after local rafters, donor
artists, a permanent gallery, event recognition wall)
space, and offices bringing the full » Different floors for
staff under one roof. Across the different uses
street, the Hannan ArtPark provides (studios, offices,
an outdoor public art space and gallery)

L J

parking lot, further expanding
community access.

The new Creative Campus officially
opened in April 2025, with the goal of
serving as a regional arts hub.
Beyond expanded programming and
community use, the move will
generate long-term savings of about
$100,000 annually compared to
leasing.

ArtWorks headquarters
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Hannan Art Park



Stop 2:

ArtWerks Artworks

2429 Gilbert Ave, Cincinnati

After the office tour, we
embarked on a mural walking
tour, where we learned more
about the Walnut Hills
neighborhood from the Seven
Hills staff.

These murals were diverse,
ranging in size, content, and
medium.

This mural was painted on
parachute cloth by a team of
: apprentices in one of the

Even smaller murals can add ArtWorks studios.

meaningful vibrancy

The artist, Mz Icar, then
installed the piece and added
photo elements to create the
final product.

Connection:
e Nile Otte: Social Enterprise
Manager




Other Experiences

Q Findlay Market
e :
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Q Eden Park




nspiration Gallery

Interactive mural that can be scanned to activate a 3D Smaller-scale mural that still makes large impact
image with an accompanying audio experience to hear
stories from Walnut Hills residents (Source)


https://www.artworkscincinnati.org/bold-mural-depicts-walnut-hills-from-the-peoples-perspective/

RPN

The Porch, sponsored by Sherwin-Williams, is a bar and community
gathering spot at Washington Park. The park also has free WiFi

Hannan ArtPark turns a simple paid parking lot into an experience

West End neighborhood sign



Conclusion

Takeaways

e Despite being a much larger city, Cincinnati faces a lot of the same
challenges as Youngstown

e The need for equity to balance large scale economic development
with affordable neighborhoods

e The value of smaller and interactive public art pieces

e Artinside buildings also creates a vibrant atmosphere

e Work on public art can be done even in colder months, just not in
the same way

e Opportunities for public placemaking and community
engagement to support our downtown and CPR programming

ldeas

Offer an artist a stipend to experiment with different mural canvas
materials like parachute cloth, wheat paste, and panels to paint
remotely and install later

Create a public art tour/map that highlights installations either in a
certain area or citywide

Offer a stipend for community members to be active in local events
and neighborhood group meetings to spread the word about
available programs, opportunities, etc. and relay gathered
information back to EAG

Activate small public places downtown and in target neighborhoods
Develop Downtown Ambassador program to include restaurant
recommendations, business contact cards, and visitor support
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