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ÅProcess by which ahybrid or 
offspring results from sexual 
reproduction between two parental 
organisms 
ÅHybrids carry a mix of genetic traits 

from their parents. 
ÅResilience and sustainability
ÅIntentional (human-mediated )or 

unintentional .

Biological Hybridization 
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Cultural Hybridization 

Åblending of diverse cultural 
elements to create new, unique 
forms of expression and identity 
ÅCuisine
ÅMusic
ÅLanguage 
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ÅSocial interactions have the 
potential to create new patterns of 
social behavior. 

ÅHybridization (process) v Hybridity 
(end state) 

ÅSocial interactions between 
farmers and consumers as a 
process of hybridization and the 
potential to create new products 
and practices.

Social Interactions
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ÅModern Farmers Markets last remaining 
form of ancient system of Direct-to-
Consumer sales.
ÅLarger consumer base: 
ÅImproved transportation & refrigeration 

technologies 
ÅMechanical, biological, and digital 

technologies allow greater productivity 
and diversity of produce

ÅIncreased diversity of customer 
population: different  values of freshness, 
health, sustainability, taste, and identity. 

Direct Sales
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Data

1. Interviews

2. KCRW Market Reports  3. Field Observations



Athens Farmers Market 
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Future Home of AFM



Larry Cowdery   Cowdery Farms
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Ronda Clark
Blackberry Sage FarmsBlackberry Sage Farm
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Kara Olsen Attican Farms
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Rick Vest

single serve 
honey nut squash

Rick Vest
Vest Berries Farm 12



Chris Chmiel
Integration Acres
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